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ABSTRACT

Digital erotic cultural production as a form of resistance against sexual oppression has the 
potential to encourage Black women to self-define, embrace, and subjectify their sexual 
desires, thus improving their sexual health behaviors. Using surveys and interviews, this study 
investigated the lives and strategies of Black women digital erotic cultural producers. Findings 
suggest that Black women digital erotic cultural producers lead lives as sexual health 
professionals who deploy strategies to pursue a positive change in the sexual behaviors of 
their priority audiences. Such change is needed to address the largely neglected disparities in 
Black women’s sexual health.
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Introduction

Black female sexuality has been silenced, ignored, and deemed invisible by sexual 
oppressions including misogynoir, homophobia, and biased algorithms that relegate Black 
women’s1 bodies as targets of sexual injury instead of sources of self-subjectified pleasure. 
(Bailey, 2021; Noble, 2018; Smith, 1983). Such sexual oppressions have the potential to suppress 
Black women’s eroticism, thus negatively influencing their pleasure-based sexual health 
behaviors. Broadly, eroticism is defined as one’s desire for pleasure, but Black feminists have 
theorized eroticism’s power to transform Black women from hypersexualized objects to erotic 
subjects. Audre Lorde’s foundational essay “Uses of the Erotic” describes the erotic as “a measure 
between the beginnings of our sense of self and the chaos of our strongest feelings. It is an internal 
sense of satisfaction to which, once we have experienced it, we know we can aspire. For having 
experienced the fullness of this depth of feeling and recognizing its power, in honor and self-
respect we can require no less of ourselves” (Lorde, 1984, p. 54). While Lorde’s influential essay 
views the erotic as a source of power, some traditional Black feminists have only situated Black 
women’s eroticism in sexual trauma, violence, and pain. As a response, contemporary Black 
feminist theorizing deemphasized the focus on historical pain, heteronormativity, and 
respectability politics to imagine a space where the erotic is a source of pleasure that challenges 
sexual oppressions outside a heteropatriarchal lens (brown, 2019; Miller-Young, 2014; Morgan, 
2015; Nash, 2018). 

 
1 According to Moya Bailey, “misogynoir is deployed because of social beliefs about Black women, and those of us 
who are read as Black women—despite our self-identification—get caught in the crosshairs” (Bailey, 2021, p. 20). 
When I refer to Black women or girls, this includes queer, cisgender, transgender, non-binary femmes and other 
minoritized genders who experience misogynoir.
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Black women have an opportunity to produce space for an autonomous erotic culture that 
places Black women’s sexual desires into public spheres rather than remaining in private spaces 
that perpetuate the suppression of Black women’s erotic power (Stallings, 2007). Erotic cultural 
production involves the creation of a powerful culture in public spheres that promotes sensuality, 
sexual liberation, and erotic agency—all positive sexual health behaviors (Cunningham, 2018). 
Black women’s erotic cultural production has been exemplified in many ways including music, 
pornography, and fashion (Davis, 1998; Miller-Young, 2014; Zook, 2000). Black women’s erotic 
cultural production is not only a sensual, sexually liberating, and erotically agential space for the 
reclamation and self-definition of Black female sexuality but also a form of Black feminist 
resistance against sexual oppression (Collins, 2000). Current literature on pre-digital erotic 
resistance against sexual oppression has been publicly and academically recognized regarding 
slavery, popular culture, pornography, and Black lesbian feminist organizing (Combahee River 
Collective, 1979; Davis, 1998; Johnson, 2020;; Lee, 2010; Lindsey & Johnson, 2014; Miller-
Young, 2014; Smith, 1983). Such work highlights the need for a strategy of resistance that allows 
Black women to prioritize their own erotic lifestyles to write their own sexual narratives. 

Recently, there has been an increase in literature on Black feminist resistance in digital 
landscapes that affirms the need to address Black women’s intersectional social justice issues in 
relation to racialized gender violence, mental health, and hair discrimination (Jackson, Bailey & 
Welles, 2020; Kendall, 2020; Tate, 2016). While these scholars broadly embed digital erotic 
resistance within their respective work, the erotic resistance of Black women on digital platforms, 
including social media, blogs, and podcasts, has yet to be studied extensively. For instance, digital 
alchemist Moya Bailey, author of Misogynoir Transformed: Black Women’s Digital Resistance 
(2021), analyzes digital resistance by exploring transformative justice and harm reduction and she 
dedicates one chapter to web shows by Black women that transform misogynoir—which refers to 
misogyny directed towards Black women—by openly celebrating their sexuality. As her book 
indicates, there is limited literature that focuses solely on digital resistance and the erotic. Digital 
erotic resistance is defined as the utilization of erotic cultural production in digital spaces as a form 
of resistance against sexual oppression. This form of resistance has the potential to encourage 
Black women to self-define, embrace, and subjectify their sexual desires, thus improving their 
sexual health behaviors. According to L.H. Stallings (2007), author of Mutha’ is Half a Word: 
Intersections of Folklore, Vernacular, Myth, and Queerness in Black Female Culture, discourses 
that focus on desire “lead to languages of sexual rights that Black females need to know and 
embrace for their own sake” (p. 293). My research contributes to this growing discourse that 
focuses on desire as resistance against sexual oppressions that impinge on such sexual rights and 
celebrates the lives of Black women who engage in digital erotic cultural production as a form of 
resistance against those oppressions. 

Digital erotic cultural production refers to the production of erotic content in digital spaces 
that contributes to one’s culture (See below for Figure 1: Example of Digital Erotic Cultural 
Production in which Black queer femme sexuality educator, Ericka Hart features in a Netflix 
docuseries about pleasure). Black women who engage in digital erotic cultural production often 
struggle with whether to identify as cultural producers, social media influencers, or content 
creators. ShaVaughn—a pleasure-based scholar and text-based digital erotic cultural producer with 
eight years of experience—grappled with the idea of identifying as a content creator:
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First, I was nervous, because I was like do I do digital content? And then I was like, 
yes, I’m on Instagram so that makes me a digital content producer. Sometimes I 
don’t embrace the fact that I’m a content Creator [sic], even though I am a content 
creator. Women who create erotic content, and if you are talking about pleasure; if 
you’re talking about sex ED [sic]; if you’re talking about all those different things, 
you are an erotic content Creator [sic]. Raise your hand and me included because 
that’s what you do. (ShaVaughn, May 20, 2022) 

The term digital erotic cultural production gives credit to those whose work not only entertains 
and influences online audiences but also contributes to their culture’s values, beliefs, and practices 
as a form of resistance against sexual oppression. 

Figure 1. Example of Digital Erotic Cultural Production

Stemming from a larger project focused on the sexual health influence of Black women’s 
digital erotic resistance, this article investigates the lives and strategies of Black women who utilize 
digital erotic cultural production to support my argument that Black women digital erotic cultural 
producers function as sexual health professionals who think intentionally about the strategies they 
employ to effectively engage with their priority audiences. Specifically, Black women digital 
erotic cultural producers deploy strategies to pursue a positive change in the sexual behaviors of 
their priority audiences including relaying key messages, curating brand aesthetics, and selecting 
digital platforms. Drawing on 36 interviews and 110 survey results about their lives and strategies 
associated with digital erotic cultural production, I will first discuss the demographic information 
of the Black women digital erotic cultural producers who participated in this study. Second, I will 
share what inspires these women to engage in digital erotic cultural production. Third, I will report 
the key messages that Black women digital erotic cultural producers relay to their priority 
audiences. Fourth, I will explain how Black women digital erotic cultural producers choose their 
brand aesthetics. Lastly, I will reveal their preferred digital platforms for digital erotic cultural 
production.
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Methods

This study investigates the following research question: Who are the Black women who 
utilize digital erotic resistance and what digital platforms, tools and strategies do they use? To 
answer this research question, this study adopted the Black Feminist Standpoint Theory to 
prioritize the unique standpoint, situated knowledge, and lived experiences of Black women digital 
erotic cultural producers (Collins, 2000). Additionally, Black Feminist Standpoint theory provides 
a lens to critically examine power dynamics, intersectional identities, and the oppressive social 
structures that influence the sexual health behaviors among Black women (Collins, 2000). 
Furthermore, this study employs mixed methodological approaches including semi-structured 
interviews and online surveys. By combining both quantitative and qualitative research methods, 
this study can achieve a more nuanced, holistic, and comprehensive understanding of the lives and 
strategies of Black women who engage in digital erotic cultural production. 

Participants

As an introduction into the lives and strategies among Black women digital erotic cultural 
producers, Table 1 contains survey responses that describe the demographic information among 
these women. These participants included 110 African American/Black women (n= 102 cisgender 
and n=8 non-binary femme) aged 22-62 years old (mean= 34). The majority of participants were 
formally educated; 32.7% had earned a master’s degree and 31.8% a bachelor’s degree. Most of 
the participants either had an annual income distribution of $35,000 to $49,999 (21.8%); $50,000 
to $74,999 (24.5%); or over $100,000 (20.9%). Many of the participants sexually identified as 
heterosexual (43.6%) and were currently single or never married (41%). Christianity was the most 
common religious affiliation among participants (40%). Mental health/sex therapy were the most 
common specialty topic (23.5%) followed by both sex education and body image at 11.8%. Over 
half of participants preferred visual-based digital platforms including Instagram, Facebook, and 
YouTube (51.8%). Participants gained knowledge in their specialty from personal experiences and 
had experience in their specialty ranging from 1 to 42 years (mean= 6.2 years). Out of 110 total 
digital erotic cultural producers, 36 women participated in an interview while the remaining 74 
digital erotic cultural producers declined an opportunity to be contacted for an interview; did not 
respond to a follow-up contact email for interview scheduling; or agreed to be contacted for an 
interview after the group quota was met. 

Measures

Socio-Demographic Information.

Participant demographic information was collected as follows: age, education, income, 
relationship status, religious affiliation, sexual identity, and gender identity. 

Digital Erotic Cultural Production

Digital erotic cultural producers were asked closed and open-ended questions about their 
digital erotic cultural production in detail, including primary erotic specialties (i.e., What level of 
expertise do you have in your erotic specialty?); digital platforms (i.e., What made you choose 
your primary digital platform?); inspiration behind digital erotic cultural production (i.e.,
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Who/What inspired you to engage in digital erotic cultural production?); brand aesthetic (i.e., What 
did you take into consideration when creating the overall aesthetic of your digital erotic brand?); 
and the priority audience (i.e., Who is your priority audience and what message did you want to 
send?).

Table 1

Demographic Information of Black Women Digital Erotic Cultural Producers by Digital Platform Category

Characteristic
Visual
(n=57)

Audio
(n=7)

Text
(n=13)

Commerce/
Subscription

(n=16)

No Digital 
Platform
Category
(n=17)

Total
(N=110)

Mean
(range)

Mean
(range)

Mean
(range)

Mean 
(range)

Mean
(range)

Mean
(range)

Age 34.2
(23-47)

36.3
(33-39)

29.8
(23-42)

33.7
(24-62)

33.9
(22-49)

33.6
(22-62)

Years of Experience 10.0
(2-42)

8.9
(6-13)

2.7
(1-17)

6.8
(2-15)

2.5
(1-3)

6.2
(1-42)

n (%) n (%) n (%) n (%) n (%) n (%)
Interview Participation 18 (31.6) 4 (57.1) 6 (46.2) 8 (50.0) 0 (0.0) 36 (32.7)
Gender Identity
Cisgender female 55 (96.5) 7 (100.0) 9 (69.2) 16 (100.0) 15 (88.2) 102 (92.7)
Non-binary femme 2 (3.5) 0 (0.0) 4 (30.8) 0 (0.0) 2 (11.8) 8 (7.3)
Education Level
Some High School, no 

diploma
0 (0.0) 0 (0.0) 0 (0.0) 1 (6.3) 0 (0.0) 1 (1.0)

Some college credit, no 
degree

6 (10.5) 0 (0.0) 1 (7.7) 4 (25.0) 5 (29.4) 16 (14.5)

Trade/Technical/vocational 1 (1.8) 0 (0.0) 0 (0) 4 (25) 1 (5.9) 6 (5.5)
Associate degree 5 (8.8) 0 (0.0) 0 (0) 0 (0.0) 0 (0.0) 5 (4.5)
Bachelor’s degree 18 (31.6) 4 (57.1) 4 (28.6) 5 (31.3) 4 (23.5) 35 (31.8)
Master’s degree 22 (38.6) 3 (42.9) 4 (28.6) 1 (6.3) 6 (35.3) 36 (32.7)
Doctorate degree 4 (7.0) 0 (0.0) 2 (15.4) 0 (0.0) 1 (5.9) 7 (6.4)
Professional degree 1 (1.8) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 2 (1.8)
Prefer not to respond 0 (0.0) 0 (0.0) 1 (7.7) 1 (6.3) 0 (0.0) 2 (1.8)
Income Level
Less than $20,000 6 (10.5) 0 (0.0) 0 (0.0) 0 (0.0) 1 (5.9) 7 (6.4)
$20,000- $34,999 5 (8.8) 0 (0.0) 1 (7.7) 0 (0.0) 2 (11.8) 8 (7.3)
$35,000- $49,999 14 (24.6) 0 (0.0) 4 (28.6) 2 (12.5) 4 (23.5) 24 (21.8)
$50,000- $74,999 13 (22.8) 6 (85.7) 4 (28.6) 2 (12.5) 2 (11.8) 27 (24.5)
$75,000- $99,999 7 (12.3) 1 (14.3) 1 (7.7) 1 (6.3) 1 (5.9) 11 (10.0)
Over $100,000 9 (15.8) 0 (0.0) 2 (15.4) 8 (50.0) 4 (23.5) 23 (20.9)
Prefer not to respond 3 (5.3) 0 (0.0) 1 (7.7) 3 (18.8) 3 (17.6) 10 (9.1)
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Table 1 Continued

Visual Audio Text Commerce None Total
Characteristic n (%) n (%) n (%) n (%) n (%) n (%)

Sexual 
Identity/Orientation

Heterosexual 29 (50.9) 4 (57.1) 3 (23.1) 1 (6.3) 11 (64.7) 48 (43.6)
Homosexual 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Bisexual 11 (19.3) 1 (14.3) 2 (15.4) 2 (12.5) 3 (17.6) 19 (17.3)
Queer 4 (7.0) 1 (14.3) 3 (23.1) 6 (37.5) 2 (11.8) 16 (14.5)
Pansexual 8 (14.0) 1 (14.3) 4 (28.6) 6 (37.5) 1 (5.9) 20 (18.2)
Demisexual 0 (0.0) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 1 (0.9)
Asexual 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0)
Fluid 2 (3.5) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 2 (1.8)
Prefer not to respond 2 (3.5) 0 (0.0) 0 (0.0) 1 (6.3) 0 (0.0) 3 (2.7)
Relationship Status
Single, never married 23 (40.4) 2 (28.6) 6 (46.2) 3 (18.8) 11 (64.7) 45 (41)
Married or domestic 

partnership
13 (22.8) 1 (14.3) 1 (7.7) 2 (12.5) 2 (11.8) 19 (17.3)

Divorced/Separated 2 (3.5) 2 (28.6) 0 (0.0) 0 (0.0) 1 (5.9) 5 (4.5)
Dating 6 (10.5) 0 (0.0) 2 (15.4) 2 (12.5) 2 (11.8) 12 (10.9)
Living with Partner 5 (8.8) 0 (0.0) 1 (7.7) 0 (0.0) 1 (5.9) 7 (6.4)
Complicated 1 (1.8) 1 (14.3) 1 (7.7) 1 (6.3) 0 (0.0) 4 (3.6)
Polyamory 5 (8.8) 1 (14.3) 2 (15.4) 6 (37.5) 0 (0.0) 14 (12.7)
Friends with Benefits 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Polygamy 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0)
In a Relationship 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0)
Prefer not to respond 1 (1.8) 0 (0.0) 0 (0.0) 2 (12.5) 0 (0.0) 3 (2.7)
Religious Affiliation
Christian 21 (36.8) 4 (57.1) 3 (23.1) 5 (31.3) 11 (64.7) 44 (40.0)
Spirituality 5 (8.8) 1 (14.3) 3 (23.1) 2 (12.5) 0 (0.0) 11 (10.0)
Ifa 3 (5.3) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 3 (2.7)
Hoodoo 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0)
African traditions 1 (1.8) 0 (0.0) 1 (7.7) 0 (0.0) 1 (5.9) 3 (2.7)
Agnostic 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0)
Buddhist 1 (1.8) 0 (0.0) 0 (0.0) 1 (6.3) 0 (0.0) 2 (1.8)
Muslim 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0)
Life and Astrology 0 (0.0) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 1 (0.9)
Omnist 0 (0.0) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 1 (0.9)
No Religious Affiliation 26 (45.6) 2 (28.6) 4 (28.6) 7 (43.8) 5 (29.4) 15 (13.6)
Prefer not to respond 0 (0.0) 0 (0.0) 0 (0.0) 1 (6.3) 0 (0.0) 1 (0.9)
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Table 1 Continued

Visual Audio Text Commerce None Total
Characteristic n (%) n (%) n (%) n (%) n (%) n (%)

Specialty Topic
Sex Education 11 (19.3) 0 (0.0) 1 (7.7) 0 (0.0) 2 (11.8) 13 (11.8)
Body Image 9 (15.8) 0 (0.0) 1 (7.7) 1 (6.3) 2 (11.8) 13 (11.8)
Mental Health/Sex Therapy 6 (10.5) 2 (28.6) 1 (7.7) 3 (18.8) 4 (23.5) 16 (14.5)
Religion/Spirituality 5 (8.8) 0 (0.0) 0 (0.0) 0 (0.0) 2 (11.8) 7 (6.4)
BDSM/Kink/Fetish 3 (5.3) 0 (0.0) 1 (7.7) 5 (31.3) 2 (11.8) 11 (10.0)
Sexual Trauma/Violence 2 (3.5) 0 (0.0) 1 (7.7) 0 (0.0) 1 (5.9) 4 (3.6)
Liberation 2 (3.5) 0 (0.0) 0 (0.0) 0 (0.0) 1 (5.9) 3 (2.7)
LGBTQIA 2 (3.5) 0 (0.0) 0 (0.0) 0 (0.0) 1 (5.9) 3 (2.7)
Fashion 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Sex work 2 (3.5) 0 (0.0) 1 (7.7) 2 (12.5) 1 (5.9) 6 (5.5)
Pleasure 3 (5.3) 2 (28.6) 1 (7.7) 1 (6.3) 0 (0.0) 7 (6.4)
Fitness/Dance 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Healthcare 3 (5.3) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 3 (2.7)
Age 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Empowerment 1 (1.8) 2 (28.6) 0 (0.0) 2 (12.5) 0 (0.0) 5 (4.5)
Living with STIs 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Sex Products 1 (1.8) 0 (0.0) 2 (15.4) 1 (6.3) 0 (0.0) 4 (3.6)
Erotic Art 1 (1.8) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 2 (1.8)
Sexual Confidence 1 (1.8) 1 (14.3) 0 (0.0) 0 (0.0) 0 (0.0) 2 (1.8)
Destigmatization 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Sex Technology 0 (0.0) 0 (0.0) 2 (15.4) 1 (6.3) 0 (0.0) 3 (2.7)
Sex-Positive Parenting 0 (0.0) 0 (0.0) 1 (7.7) 0 (0.0) 1 (5.9) 1 (1.1)
Specialty Experiencea

Lived Experience 51 5 10 14 5 85
Academic/Scholar 21 2 4 6 0 33
Health Professional 14 1 3 3 0 21
Self-Taught 4 0 3 3 1 10

a This variable has non-mutually exclusive responses, therefore does not include percentages. 

Procedure

The study protocol was reviewed by the Institutional Review Board at the author’s 
institution. Data was collected from June 2022 to September 2022. Participants were recruited by 
a convenience and snowball sampling technique (Miles & Huberman, 1994), digital flyer via social 
media networks, and e-mail. Specifically, participants were recruited from the author’s personal 
network of digital erotic cultural producers and consumers via social media direct messages and 
email. Additionally, a digital flyer was shared with the author’s personal network via social media 
platforms including Instagram and Facebook which was then disseminated to other potential 
participants using the snowball sampling technique.
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Digital erotic cultural producers who expressed interest in an interview were sent a link to 
the online scheduling system via email or social media direct message. Before the interview, an 
online informed consent form was completed via Qualtrics. Additionally, a verbal reiteration was 
offered at the beginning of each interview as a reminder of the interview recording and usage of 
personal information. All participants included in this manuscript provided consent electronically 
to include real names, pseudonyms, and/or digital erotic brand names with their direct quotes for 
publications and presentations. Any disclosure of the human subjects’ responses in this publication 
should not place the subjects at risk of criminal or civil liability or be damaging to the subjects’ 
financial standing, employability, educational advancement, or reputation since the majority of the 
participants are already transparent about their digital erotic cultural production and are not 
operating outside the parameters of the laws governing their digital erotic activities in their 
respective states. 

At the start of each interview, a 10-minute survey was administered to digital erotic cultural 
producers in two different ways: online format was completed by the interview participant or paper 
format was filled out by the interviewer for the interview participants. Following the survey, semi-
structured interviews were conducted via Zoom video conferencing with digital erotic cultural 
producers fostering critical dialogue to identify the characteristics of digital erotic resistance 
among Black women. The semi-structured interviews allowed space for the refinement of 
interview questions based on the emergence of unanticipated yet important data (Strauss & Corbin, 
1990). Each interview was recorded and transcribed via Zoom. 

Non-interview participants completed one 15-minute survey via Qualtrics that asked a 
specific set of questions about cultural production to redirect them to different sections pertaining 
to their respective cultural production group (i.e., Do you produce erotic content? Is any of your 
content in digital spaces?) Informed consent was provided before the start of the survey. 
Participants who identified as digital erotic cultural producers were asked questions regarding 
socio-demographics and were forwarded to the section of the survey for digital erotic cultural 
producers identical to the survey administered to digital erotic cultural producers who participated 
in an interview. Following the completion of the survey section for digital erotic cultural 
producers, these participants were offered the opportunity to be contacted for an interview.

Data Analysis

To assess the lives and strategies among Black women digital erotic cultural producers, the 
survey data were used to calculate descriptive statistics of demographic information including age 
ranges, income levels, and religious affiliations. Furthermore, Table 2 provides overall 
descriptions of the strategies of Black women digital erotic cultural producers including primary 
digital platforms, average number of followers, and top cities reached. Interview data were coded 
to identify key themes related to Black women’s lives and strategies within digital erotic cultural 
production. Atlas.ti (a coding software) was used to conduct a content analysis for thematic coding 
on each interview transcript to identify key themes that explored Black women’s digital erotic 
cultural production. To conduct this analysis, a coding manual was created with thematic codes, 
descriptions, and examples. First, each interview transcript was assigned a code that coincided 
with each digital platform category. Second, an initial list of code categories was created to 
coincide with the major sections and subsections of the interview guide (i.e., priority audience,
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brand aesthetic, and digital erotic cultural production inspiration). Third, all interview transcripts 
were reviewed to curate an exhaustive list of themes for each code category (i.e., priority audience-
Black women living with disabilities; brand aesthetic-authentic; and digital erotic cultural 
production inspiration-poor treatment in digital spaces). Lastly, common themes were selected 
based on the number and/or quality of interview quotes across all digital platform categories. 

Table 2 

Strategies of Black Women Digital Erotic Cultural Producers by Digital Platform Category

Characteristic
Visual
(n=57)

Audio
(n=7)

Text
(n=13)

Commerce/
Subscription

(n=16)

No Digital 
Platform
Category
(n=17)

Total
(N=110)

Mean
(range)

Mean 
(range)

Mean 
(range)

Mean 
(range)

Mean 
(range)

Mean 
(range)

Number of Followers 15,277
(5-

127,000)

28,640
(200-

71,000)

5,175
(120-

17,000)

55,503
(100-

400,000)

4434
(4434-
4434)

21,806
(5-

400,000)
n (%) n (%) n (%) n (%) n (%) n (%)

Primary Digital Platform
Instagram 48 (84.2) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 48 (43.6)
Facebook 2 (3.5) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 2 (1.8)
TikTok 3 (5.3) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 3 (2.7)
YouTube 1 (1.8) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.9)
Website 1 (1.8) 0 (0.0) 2 (15.4) 2 (12.5) 0 (0.0) 5 (4.5)
Podcast 0 (0.0) 7 (100.0) 0 (0.0) 0 (0.0) 0 (0.0) 7 (6.4)
Snap Chat 2 (3.5) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 2 (2.2)
Twitter 0 (0.0) 0 (0.0) 9 (69.2) 0 (0.0) 0 (0.0) 9 (8.2)
Blog 0 (0.0) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 1 (0.9)
Mighty Networks 0 (0.0) 0 (0.0) 1 (7.7) 0 (0.0) 0 (0.0) 1 (0.9)
Only Fans 0 (0.0) 0 (0.0) 0 (0.0) 8 (50.0) 0 (0.0) 8 (7.8)
Sex Friendly sites 0 (0.0) 0 (0.0) 0 (0.0) 3 (18.8) 0 (0.0) 3 (2.7)
Minivid 0 (0.0) 0 (0.0) 0 (0.0) 1 (6.3) 0 (0.0) 1 (0.9)
Webinar/Digital Workshop 0 (0.0) 0 (0.0) 0 (0.0) 2 (12.5) 0 (0.0) 2 (1.8)
No response 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 17 (100.0) 17 (15.4)
Priority Audiencesa

Black Cisgender Female 42 3 5 7 2 59
Black Transgender Female 11 2 2 2 0 17
Other Black People with 

Feminine Experiences 2 2 3 2 1 10
Black people without 

Feminine Experiences 2 0 2 4 4 12
a This variable has non-mutually exclusive responses, therefore does not include percentages. 
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Table 2 Continued
 

Visual Audio Text Commerce None Total
Characteristic n (%) n (%) n (%) n (%) n (%) n (%)
Top Cities Reacheda

New York 20 1 2 6 1 30
Chicago 8 0 1 3 1 13
Atlanta 8 1 0 3 1 13
Los Angeles 6 1 3 3 2 15
Houston 4 1 0 0 0 5
St. Louis 0 1 0 0 0 1
Las Vegas 0 0 1 0 0 1
Miami 0 0 1 0 0 1
Philadelphia 0 0 1 1 1 3
Oklahoma City 0 0 1 0 0 1
Detroit 0 0 1 0 1 2
Greensboro 0 0 1 1 1 3
Tampa 0 0 0 0 0 0
Nashville 0 0 0 1 0 1
St. Petersburg 0 0 0 1 0 1
Top Age Ranges of 

Audiencea

25-34 21 1 4 4 2 32
35-44 9 0 2 5 3 19
45-54 0 0 0 1 1 2

a This variable has non-mutually exclusive responses, therefore does not include percentages.

Due to the historical marginalization and mistreatment of Black women in research and the 
sensitive nature of the topic, this study prioritized methodological rigor by centering Black 
feminist epistemologies, ensuring trustworthiness and upholding ethical considerations to 
prioritize the perspectives and voices of Black women. Specifically, this study was rooted in Black 
Feminist Standpoint theory that centered the participant’s lives and experiences. Also, the author 
openly disclosed her positionality, personal identities, and biases to interview participants to invite 
transparency, build rapport, and ensure trustworthiness. Lastly, this study upheld ethical 
considerations by obtaining informed consent for use of personal information and digital erotic 
cultural production as well as conducting research that was relevant, beneficial, and accessible to 
Black women. By integrating these aspects of methodological rigor, this study contributes ethically 
impactful research on Black feminist digital erotic resistance.

Results

Inspiration for Digital Erotic Cultural Production

During interviews, Black women discussed the inspiration behind their digital erotic 
cultural production. According to the interview responses of Black women digital erotic cultural
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producers, the lack of professional representation, increase in presence of cultural representation, 
and existing sexual health disparities inspired them to engage in this work. The lack of professional 
representation was a form of inspiration for Black women digital erotic cultural producers. 
Specifically, these women reported a lack of representation of Black women who professionally 
utilize digital erotic cultural production. For instance, Chanta (@nj_sextherapist)—a mental health 
professional with fifteen years of experience in identifying Black women and femme’s pleasure—
realized the lack of Black female sex therapists: “I was like Black women really need to learn 
about their central erotic power and there was nobody else in Jersey doing it. I was like ‘let’s go 
let’s do this’.” Rafaella (@afrosexology)—mental health professional and co-founder of the sexual 
health and wellness company, Afrosexology—and her partner were searching for a community 
focused on sexual wellbeing: 

Who’s doing work like this? We couldn’t find it. It’s either very much like 
pregnancy prevention, STI prevention, very much on like Black people have all the 
negative statistics. And we’re like well that’s not the word. We don’t want to rely 
on scare tactics. We want to center pleasure and consent and exploration and 
curiosity. And then one day we were just like, so we have to create it.

Similarly, Jazmine—a visual-based digital erotic cultural producer and community organizer with 
five years of experience—expressed her frustration with the scarcity of digital erotic cultural 
production for Black women and femmes: “It started out like frustration, because I was like 
nobody’s really talking about stuff that Black women go through. We don’t really have our own 
space like this. So, that was what made me want to start. So, I’m like if nobody else has started, I 
guess I’ll start something.” These women were inspired by the need for professional representation 
of Black female sexuality in digital spaces where few existed.

While women expressed their frustrations with the lack of professional representation, 
there are Black women digital erotic cultural producers who have witnessed the increase in cultural 
representation of Black women who utilize erotic cultural production in literature, music, and 
social media. Although some of these women may have pursued erotic cultural production for 
personal reasons, their work inspired other Black women. For instance, Dirty Lola—a self-taught 
sex toy educator with twelve years of experience—mentions that “even when you’re just talking 
about you, somebody will find themselves in you. And so that’s the importance of representation.” 
For example, Clarissa—a visual-based digital erotic cultural producer who specializes in Black 
women’s sexual liberation—recalls how Audre Lorde, adrienne maree brown, and Megan Thee 
Stallion inspired her: “I saw this sense of freedom and this unapologetic expression of Black 
women’s sexuality.” As a visual-based digital erotic cultural producer who specializes in sexual 
confidence, Celine remembers her first time seeing other Black women digital erotic cultural 
producers: “that was back in the days, probably like 2017. So, definitely hearing that I can talk 
about a topic such as sex freely, confidently, that could be very informative with it. I was like 
‘okay that’s for me.’” Tyomi—an instructor of a sensual workout workshop and health 
professional with 11 years of experience who specializes in pleasure—reported that she engaged 
in this work after consuming another Black woman’s digital erotic cultural production at her time 
of need: “I discovered Dr. Rachel, and she was an early mentor to me… I just friggin’ love her, 
but I was exploring my sexuality, and I was going through shit.” Tyomi, Celine, Dirty Lola, and
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Clarissa exemplify how it only takes one cultural representation of a Black woman digital erotic 
cultural producer to encourage another.

Besides the need for professional and cultural representation, two women digital erotic 
cultural producers reported that existing health disparities inspired their digital erotic cultural 
production. Existing sexual health disparities within Black communities inspired Nadia to launch 
her text-based digital erotic cultural production. Specifically, Nadia—a health professional with 
six years of experience who runs a sexual health blog titled Ohnaahnaah—was inspired by the 
lack of conversations about these existing sexual health disparities:

Well, I think I was particularly inspired by my healthcare reporting like seeing the 
disparities between Black people generally and the way people generally in their 
health, their health outcomes and specifically their sexual health outcomes really 
inspired me to do something. But in my head, it was like these are the conversations 
that we should be having, and we should be having not just you over brands around 
girls. We should be having it with everybody who is affected by these issues so that 
was really the fuel… these are the conversations that are already happening.

As Nadia explains, there are stark disparities between Black women’s sexual and reproductive 
health outcomes compared to White women which motivated Nadia to engage her community in 
a less traditional way by using digital erotic cultural production.

One existing pleasure-based sexual health disparity that was of concern to a Black woman 
digital erotic cultural producer is the gendered orgasm gap where Black women experience less 
orgasms than their male partners (Townes et al, 2021, p. 9). As a writer with three years of 
experience who specializes in sex technology, Negesti was inspired to engage in text-based digital 
erotic cultural production to inform her readers about the existing sexual health disparity related 
to the orgasm gap. “I think the orgasm gap was my big drive. The orgasm gap because I was just 
like y’all aren’t having orgasms because you don’t know what you want. And you’re not fully 
enjoying yourself because you’re still in like the performance phase of sex.” Negesti represents 
Black women digital erotic cultural producers who are inspired to respond to pleasure-based sexual 
health disparities with the same urgency as sexual health disparities related to disease and 
pregnancy.

Relaying Key Messages to Priority Audiences

Black women digital erotic cultural producers channel their inspiration to decide what key 
messages their brand relays to their priority audiences. Consisting of survey data, Table 2 describes 
the priority audiences of Black women digital erotic cultural producers which consisted of an 
average of 21,806 followers, ranging from 5 to 400,000 with ages ranging from 25 to 34 years. 
Most Black women digital erotic cultural producers prioritize Black cisgender women and other 
Black women with feminine experiences including transgender and non-binary femme as their 
primary audience. These women reported that most of their followers were from New York, NY, 
Los Angeles, CA, Atlanta, GA, Chicago, IL, and Houston, TX. Based on the demographics of their 
priority audiences and inspiration behind their digital erotic cultural production, Black digital 
erotic cultural producers identified the centralization of pleasure as the highest priority message 
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by exploring one’s sexuality, channeling one’s erotic power, and increasing one’s confidence to 
express erotic desires with sexual partners.

Specifically, eight visual-based Black women digital erotic cultural producers reported in 
their interviews key messaging related to the centralization of pleasure. For example, Courtney—
a self-proclaimed sex educator with four years of experience—shares a personal story to encourage 
the centralization of pleasure to her audience: “I was being fucked on, meaning that I didn’t 
understand that I was supposed to be pleasured as well, so I was letting men just have sex with 
me…getting fucked on instead of putting my pleasure first…So especially for Black women being 
fucked on, that’s the biggest thing that I really just want women not to be fucked on. Please 
prioritize your pleasure.” Rather than hoping for pleasure from their sexual partners, Courtney uses 
her digital erotic cultural production to prioritize messaging related to Black women’s 
centralization of pleasure.

Furthermore, Akima and Ashleigh demonstrate how Black women digital erotic cultural 
producers utilize visual-based digital platforms to deliver messages about the exploration of one’s 
sexuality to their audiences. With fifteen years of experience in pleasure-positive psychology and 
sexuality, Akima welcomes her Black female Facebook audience to “come in and explore their 
sexuality…pleasure positivity. We look at things like physical and sexual pleasure, but we also 
look at emotional wellbeing, self-care, things like that. So, it’s really about centralizing pleasure 
in our experience and the [Facebook] group serves as a hub for how we explore that and devote 
ourselves to that.” According to Akima, visual-based digital platforms such as Facebook serve as 
a digital safe space for Black women to explore their sexuality. Similarly, Ashleigh—who has 
specialized in pleasure for fat Black femmes for seven years—intentionally prioritizes a message 
for fat Black femmes who deserve a digital pleasurable space of their own rather than being 
tolerated in others: “…they deserve to have not only a place where they can see themselves and 
see that there’s possibilities for what they want to do in terms of their life… in terms of their sexual, 
romantic, and professional authorship. It’s just that they need a space where it can be mostly about 
them and not just including them.” Using an intersectional lens, Ashleigh’s testimony speaks to 
the unique marginalization fat Black femmes experience in digital erotic spaces based on their
intersecting identities related to race, gender, sexuality, and body type.

Outside of visual-based digital erotic spaces, three audio-based digital erotic cultural 
producers utilize their voices to create auditory space for the prioritization of channeling one’s 
erotic power and increasing one’s confidence to express erotic desires to their sexual partners. For 
instance, B.G., curator of the Say It to Me Nice podcast, empowers her audience to channel their 
erotic power and be their authentic erotic selves: “I really want to give a space for women to 
understand that you can be whoever it is you want to be, or you desire to be sexually. You don’t 
have to conform to any ideal that is not aligned with you. And that in and of itself teaching women 
that there is power in you as you are as an act of resistance…” B.G. understands that erotic power 
is considered a form of resistance against sexually oppressive entities that prevent Black women 
from expressing their authentic erotic selves.

Similarly, Dominique—an audio-based digital erotic cultural producer with fifteen years 
of experience in promoting healthy relationships—prioritizes messaging that intends to increase 
confidence within her audience, particularly the confidence to express their erotic desires with 
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partners. She encourages her podcast listeners to build more confidence to advocate for 
themselves: “I want my followers to walk away being confident and being able to advocate for 
themselves and what they want, and I know that doesn’t come easy to a lot of people.” 
Dominique’s statement reflects how Black women digital erotic cultural producers create space to 
increase sexual confidence not only to express erotic desires to sexual partners but also as a form 
of advocacy for Black women. 

Brand Aesthetics

After tailoring key messages for their priority audiences, Black women digital erotic 
cultural producers design brand aesthetics that draw their attention. Authenticity was the common 
theme that emerged with Black women digital erotic cultural producers across all digital platform 
categories when discussing the aesthetics they were aiming for when curating their brand. For 
example, @futuredr.nat—a visual-based digital erotic cultural producer, scholar, and health 
professional who specializes in sexual embodiment— explains that “authenticity is important to 
me. I feel like it is a privilege a lot of times and it’s a liberatory act for a lot of us to be ourselves. 
So a part of that for me was making sure that I felt like the stuff I’m putting out feels like me. It 
looks like me.” Celine also focuses on their authentic self:

I do thrive on authenticity. Yeah, just do whatever makes me feel good. I try not to 
look at my page and be like, ‘oh it’s ugly, I wish I had this.’ I used to do that. I used 
to be like ‘oh my God I wish it was set up this way.’ When it was set up that way I
would literally like procrastinate to post something because I’m realizing like ‘oh I 
don’t have the perfect fit right now.’ We don’t have time for that. So if I want to 
come off as authentic and if I actually want to be authentic, then I have to be true
to myself and I just have to do whatever I want. 

@futuredr.nat and Celine represent the voices of visual-based digital erotic cultural producers who 
prioritize an authentic brand aesthetic with liberatory possibilities toward true erotic expression.

Similarly, three Black women who prefer commerce/subscription-based digital erotic 
cultural production agree that an authentic brand aesthetic allows the women to attract an audience 
who is willing to pay for access to their digital erotic cultural production. For example, Lotus 
Lain—a health professional with a certificate in intimacy who specializes in intuitiveness and 
healthy sexual behaviors—discusses how she reveals her authentic self throughout her content: “I 
mean I’m not promoting anything that’s not real. Whether it’s on my body, the way I am as a 
person, why I’m doing this… I’m not selling the fantasy. I am the fantasy…you can fantasize on 
me but I’m not pretending anything.” Lotus contends that while her clients fantasize over her body, 
she achieves this fantasy without jeopardizing her true authentic self. Similarly, Tyomi 
understands that authenticity is the most appropriate strategy for her brand: “I’m just like people’s 
sisters, mothers, [and] best friends in their head. And then what they see on the Internet is what 
they get in real life. I’m the same way. I’m not different.” Whether as profitable consumption or a 
liberatory act, Tyomi, Lotus, @futuredr.nat, and Celine represent digital erotic cultural producers 
who credit an authentic brand aesthetic for their commerce/subscription-based digital erotic 
cultural production (See below for Figure 2: Example of Authentic Brand Aesthetic where Black 
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women digital erotic cultural producers Kiki Said So and Medinah Monroe describe their 
Cocktales: Dirty Discussions Podcast and YouTube channel).

 

Figure 2. Example of Authentic Brand Aesthetic

Preferred Digital Platforms

Once Black women digital erotic cultural producers design their brand aesthetics, these 
women select a digital platform that best displays their plan. Out of the 110 total surveys from 
digital erotic cultural producers, only 93 reported a primary digital platform. Among those 93 
participants, 57 participants preferred visual-based digital platforms (61.3%), primarily through 
Instagram (84.2%). See Table 1: Demographic Information of Black Women Digital Erotic 
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Cultural Producers by Digital Platform Category. Visual-based Black women digital erotic cultural 
producers chose Instagram due to its simplicity, reach, consistency, and visual aesthetics. Black 
women digital erotic cultural producers prefer Instagram because of its useability and visual 
capabilities to easily create consistent content that effectively reaches their priority audiences. 
Digital erotic cultural producers like Celine explained that she chose Instagram because “although 
I wasn’t getting as much money, it’s still easy and I don’t feel like I’m expelling that much energy 
to do it. I feel like I’m hitting the people that I need to hit. I’m saying what I mean to say. I’m 
getting an okay amount of money for it… and you know it’s fun and it’s something that I can stay 
more consistent with than YouTube or Twitter.” Celine sacrificed potential revenue on other 
digital platforms for the simplicity, reach, and consistency of Instagram. Additionally, Serenity 
J—a visual-based digital erotic cultural producer who specializes in sensuality and BDSM—
appreciates Instagram for the visual capabilities:

For me it was just the easiest and it’s with me I just like visual aesthetics. I think 
that’s a great way to get through with people with also having a caption with a 
message to it. And then you also have the short story, so you have stuff that’s brief 
that people watch and I just liked the way that it kind of captures people. So I love 
Instagram for that aspect.

Celine and Serenity J prefer Instagram for digital erotic cultural production for the simplicity, 
reach, consistency, and visual aesthetics. 

Discussion 

The results of this study support my argument that Black women digital erotic cultural 
producers have the potential to serve as sexual health professionals who intentionally employ 
strategies to effectively engage with their priority audiences. Specifically, this study investigated 
the lives and strategies of Black women digital erotic cultural producers related to their inspiration 
for digital erotic cultural production, brand aesthetics, key messages relayed to priority audiences, 
and preferred digital platforms. 

Strategies Employed by Black Women Digital Erotic Cultural Producers

Inspiration for Digital Erotic Cultural Production

Based on the inspiration of Black women digital erotic cultural producers, there is a need 
for positive representation—both professional and cultural—that accurately depicts the erotic lives 
of Black women. Through a white patriarchal digital lens, Black women continue to be falsely 
represented as either an asexual mammy or hypersexual jezebel online (i.e., Google search engine). 
Biased algorithms influence digital representations that dehumanize Black women as sexual 
objects incapable of controlling their own erotic narratives (Noble, 2018). It is vital to experience 
Black women who utilize digital erotic cultural production as accurate professional and cultural 
representations of Black women’s eroticism. Besides the need for positive representation, Black 
women digital erotic cultural producers also reported being inspired by existing sexual health 
disparities including pregnancy-related complications, STDs, and gendered orgasm gaps. 
According to the CDC, Black women are three times more likely to die from a pregnancy-related 
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complication than white women (Centers for Disease Control and Prevention, 2023). Also, the rate 
of reported chlamydia cases among Black women was five times the rate among White women 
(Centers for Disease Control and Prevention). Additionally, one reason for sexual health disparities 
related to the gendered orgasm gap is that Black women feel obligated to satisfy their partner 
(Townes et al, 2021). This is due to the historically hypersexual stereotypes that dismiss the sexual 
desires of Black women by prioritizing those of their partners. Black women allow their 
inspirations for positive representations and existing sexual health disparities to fuel their digital 
erotic cultural production.

Relaying Key Messages to Priority Audiences

Black women digital erotic cultural producers discussed relaying key messages to their 
priority audiences related to the centralization of pleasure to address the narratives of Black women 
who are often taught to prioritize their partner’s pleasure over their own (Thorpe et al, 2021). Also, 
these women centralize pleasure as advocacy work against sexual oppressions that encourage the 
suppression of Black women’s erotic desires as protection from sexual injury. For instance, the 
initial intent of respectability politics and culture of dissemblance to combat sexual violence in 
this manner meant downplaying and even denying Black women the right to advocate for their 
erotic lives (Higginbotham, 1994 & Hines, 1994). Such historical downplay and denial of Black 
women’s eroticism fuels the advocacy work of Black women digital erotic cultural production 
toward a centralization of pleasure. Considering the nature of digital erotic cultural production, it 
is to be expected that Black women digital erotic cultural producers relay key messages to their 
priority audiences that advocate for the centralization of pleasure. On the other hand, there was an 
unexpected theme that emerged regarding the significance of digital space for the centralization of 
pleasure. Regardless of the digital platform category, Black women digital erotic cultural 
producers discussed the need for digital spaces that allow their priority audiences to centralize their 
pleasure. Black women digital erotic cultural producers are pioneers who create digital safe spaces 
to produce knowledge in the form of key messages about the centralization of pleasure by 
exploring one’s sexuality, channeling one’s erotic power, and increasing one’s sexual confidence 
(Jennings, 2020; Jones, 2019).

Brand Aesthetics

Regarding the curation of brand aesthetics, authenticity was the common theme reported 
by Black women digital erotic cultural producers across all digital platform categories. 
Authenticity for Black women means “fully and unapologetically embracing and expressing one’s 
true self… rather than conforming to societal expectations or trying to be someone you are not” 
(Felder, 2023). Black women digital erotic cultural producers favor an authentic brand aesthetic 
that reaches their audiences but not without the risk of hypervisibility. The hypervisibility of Black 
women within the context of sexuality in digital spaces includes the oversaturation of harmful 
public images depicting them as either asexual beings who suppress their erotic desires or 
hypersexual objects who are unable to control their sexual urges. Due to hypervisibility, Black 
women digital erotic cultural producers are accused of being disingenuous for either restraining 
their authentic erotic selves to subvert hypersexual tropes or criticized for excessively expressing 
alternative narratives of Black women’s eroticism free of sexual restraint. Known as the 
“authenticity bind,” this occurs when a person is ridiculed for presenting an authentic self that is 
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either “not real enough” or “too real” (Duffy & Hund, 2019, p. 4985). In other words, the 
hypervisibility of Black women’s authenticity reveals impossible standards that straddle the line 
between excessive expression and suppressive restraint to deem their digital erotic cultural 
production worthy of mainstream visibility. Referencing Patricia Hill Collins’ concept of self-
definition, Catherine Knight Steele’s concept of self-naming describes how Black women respond 
to hypervisibility by self-defining themselves in digital spaces as authentic erotic subjects through 
the reclamation of their sexuality, resistance against sexually oppressive controlling images, and 
centralization of their erotic agency (Collins, 2000 & Steele, 2021). As a liberatory act of resistance 
with profitable capabilities, Black women digital erotic cultural producers resist pressures from 
hypersexuality and the “authenticity bind” by designing a brand aesthetic that exemplifies what it 
means to be a Black woman authentically expressing her erotic self in digital spaces.

Preferred Digital Platforms

Black women digital erotic cultural producers prefer digital platforms such as Instagram 
for the simplicity, reach, consistency, and visual aesthetics. For example, Black female beauty 
influencers used Instagram to hold anti-Black brands (i.e., BeautyBlender and their lack of 
foundation shades for Black women) accountable and digitally curate alternative narratives against 
Eurocentric beauty standards (Childs, 2022). Compared to Black women beauty influencers, Black 
women digital erotic cultural producers appreciate Instagram for its logistical advantages and 
ability to reach audiences but should also consider this digital platform as a resistance strategy 
against anti-Blackness. Specifically, Black women can utilize their digital erotic cultural 
production as resistance against sexual oppressions rooted in gendered anti-Blackness (i.e., 
negative sexual stereotypes).

Limitations of the Study

There are a few limitations worth noting in this study. First, the sample consisted mostly 
of Black women who engage in visual-based digital erotic cultural production due to low 
enrollment of Black women digital erotic cultural producers from other digital platform categories 
such as audio, text, and commerce/subscription. Additionally, the sample did not include any Black 
transgender female participants despite their eligibility as people who experience misogynoir due 
to being read as a Black woman. It would be beneficial to celebrate the lives and strategies of all 
Black women and Black people with feminine experiences who engage in digital erotic resistance 
across all digital platform categories.

Implications

By leveraging digital landscapes, Black women who utilize Black feminist digital erotic 
resistance are subverting the idea that their digital erotic cultural production is merely for audience 
consumption by recognizing their work as resistant strategies with sexual health implications. 
Black women who engage in digital erotic resistance have an opportunity to produce alternative 
narratives that present them as diverse, provocative, and healthy subjects. These findings advance 
Black feminist theorizing, analysis of Black female sexuality, and current qualifications of the 
sexual health profession by introducing a version of the erotic that simultaneously acknowledges 
historical pain, grapples with moral complexities, prioritizes various interpretations of pleasure, 
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fights against sexually oppressive structures, and welcomes a future of innovative possibilities for 
sexual health. Future research should explore how Black women digital erotic cultural producers—
as potential sexual health professionals—can utilize their digital erotic resistant strategies as a 
harm reduction strategy that informs sex-positive education, healthcare and wellness practices, 
advocacy, and public policy to create supportive spaces for healthy, authentic, and pleasurable 
lifestyles among Black women. 

Conclusion: Black Women Digital Erotic Cultural Producers and their Strategies

Black women digital erotic cultural producers employ specific strategies that contribute to 
their best work of digital erotic cultural production. These women reported being inspired to 
engage in this work because of the lack of professional representation, increase in the presence of 
cultural representation, and existing sexual health disparities such as the gendered orgasm gap. 
With priority audiences consisting mostly of Black women and people with feminine experiences 
aged 25 to 34, Black women digital erotic cultural producers tailor key messages focused on the 
centralization of pleasure, specifically related to the exploration of one’s sexuality; channeling 
one’s erotic power; and increasing one’s sexual confidence to express erotic desires with sexual
partners. To effectively share these key messages with their priority audiences, these women 
reported curating authentic brand aesthetics that speak to their sexual health needs. Taking an 
authentic brand aesthetic into account, most producers selected Instagram as their preferred digital 
platform for digital erotic cultural production. In this article, I supported my argument that Black 
women digital erotic cultural producers lead lives and implement strategies of sexual health 
professionals. Their reported survey and interview responses deconstruct the idea that these 
women create content solely for entertainment purposes but rather they engage in digital erotic 
cultural production that intentionally considers the audience, message, and aesthetic needed to
address the largely neglected disparities in Black women’s sexual health.
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